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Abstract

Ladt fifty years the Government hedlth policy mainly focus on western medicine,



less attention was on Chinese medicine. In recent years, many reseerch have shown
the cost-effectiveness of Chinese medicine for tregting certain diseese and illness. This
study adopt Deway’ s consumer behavior modd as wdl as Aday and Andersen’ s
hedth behavior modd to invedtigate patient’ s characteridtics, perceptions and attitudes
toward the utilization of Chinese medicine. We sent out 3000 copies of questionnaire,
1407were returned, the respond rate was 46.9%.

Among usas of Chinee medicine 45% were stidfied with the physdan' s
sarvice 42.7% were satisfied with the dinc s service: 36%0f the users have unique
physician or dinic rdationship. The odds ratio of femde utilize Chinese medicine is
1.5 over mde. Age 61 to 70 group use more Chinese medicine thanany other age
groups. The principal component analysis regarding perceptions of Chinese medicine,
found three factors termed as basic, biophyscs and trestment perceptions. Regarding
bdiefs of Chinese medicine, we dso found three factors termed as basic, difference
between western and Chinese medicine, and preference for Chinese medicine.

Our mgjor conclusions and suggestions are:

1.0nly 32.7% usars annud number of vidts is greater or equd to 5. This
deserves further investigation.

2.People with chronic disease, nationd hedth insurance, and preference for
Chinese medicine tend to use more Chinese medicine.

3. Among dl vigts, mogt frequent vidts are for physica aignment, coughing,
flu, muscle strain, fatigue.

4.0nly 35% of the users active collect hedth information. And mgor source of
information are from newspaper, magazine.

5.The higher the perception and attitude toward Chinese medicine the more use
of Chinese medical services.

6.Among dl responders, modt 4ill choose western medicine as their fird and
only medical treatment.

We suggest future research should investigete the cross utilizetion of both



western and Chinese medicine to identify the difference in cognition and belief among
usars and nonusars of Chinese medicine. We dso suggest to adopt the scientific
methods to pursue evidence based Chinese medicine and identify the best way to
disseminate this information to the general public.
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